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Marketing refers to a tactic that is a long-standing plan that guarantees an organization attains a competitive advantage in marketplaces and gains market diffusion in new markets. Marketing expenses entail the number of financial resources that an organization uses for marketing. It may involve promotions, advertisements, public relations, marketing research, and marketing salary costs. This paper focuses on reviewing the implication of marketing expenditures of the Johnson and Johnson organization. Johnson and Johnson are a multinational corporation that develops pharmaceuticals, consumer health products, and medical devices. Since Johnson and Johnson have a lot of competitors such as Procter and Gamble company, they require effective marketing and advertising strategies for their products. 
Therefore, from the report, it is effective to conclude that they have spent $22,084 on marketing, which is over $3,000 more compared to Procter and Gamble whose expenses are at $19,994. Their major aim was to improve the marketing shares for their skincare products from 52% to more by ensuring that the brand awareness of products such as Dr. CiLabo and Clean & Clear are raised within their target population. Since the target company of Johnson and Johnson involves people of different ages, races, ethnicities, and gender, their marketing expenses focus on both online and offline marketing. That is, according to an article by (Chen, 2011), effective marketing strategies comprise marketing through social networks, advertising through media and viral markets, point-of-purchasing marketing, direct selling, discount and promotions, use of social media, and direct selling. Moreover, their marketing expenses also focused on creating a spotlight on the products that do not have any fragrance, and on the dyes that do not leave residues after rinsing. 
Based on the charts, marketing expenses must be discussed and approved by board of directors. This marketing team involves the chairman of the board, the vice chairman of the committee, and the executive vice presidents of human resources, medical devices, corporate affairs, general counsel, pharmaceuticals, supply chain, financials and consumer health chairman. The board of director is important in marketing since they manages and send back marketing expenses for amendments and offer effective recommendations on how the expenses can be utilized and managed. 
In summary, it is effective to conclude that the kind of marketing strategies utilized by Johnson and Johnson played a major role in raising the advertisement expenses. Moreover, having strong competitors such as Procter and Gamble, and Unilever makes them put extra costs on marketing to ensure that they stand out and attain a competitive advantage over them. Therefore, an organization needs to understand what marketing strategies are effective to ensure that additional costs are not incurred. 
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